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PREFACE

In 2019, deep political divisions, structural governance challenges, and economic insecurity continue
to impede a durable peace and development progress in Afghanistan. The most recent interruption of
peace talks with the Taliban, delay in Afghan presidential elections results, and ongoing questions over
international troop presence are creating even more uncertainty for the people of Afghanistan.

Against this backdrop, the importance of reliable data on the views of Afghan citizens cannot be overstated.
Afghanistan in 2019: A Survey of the Afghan People, The Asia Foundation’s fifteenth annual public opinion
survey in Afghanistan focuses on issues important to Afghans: security, elections, governance, the
economy, and other essential themes. The annual Survey provides a rare glimpse of the views of Afghan

citizens in all 34 provinces.

The longest-running barometer of public opinion in Afghanistan, the Survey has gathered the views of
more than 129,800 Afghans since 2004. A key indicator for the Survey has been whether Afghans are
optimistic or pessimistic about the country’s direction. In 2019, Afghans report an increase of
optimism, with 36.1% of respondents saying the country is going in the right direction, up from
32.8% in 2018.

Given the importance of peace, elections, and reconciliation this year, new questions explored
Afghan attitudes towards these critical issues. On peace talks, we ask Afghans if they are aware of
efforts to negotiate peace with the Taliban, whether they support or oppose such efforts, and
whether they feel sufficiently represented in the talks. The majority of Afghans say they would not vote
for a president who accepted a peace agreement with the Taliban, which jeopardize women’s
education (65.6%), women’s ability to work outside the home (65.0%), or if the central government
lost territory (65.8%).

Afghans perceive progress in some public services, including access to electricity, healthcare, education,
and drinking water. Education continues to be a priority for Afghanistan and a major problem for Afghan
women, and we explore these gains and reversals in this year’s Survey. Not surprisingly, the data continues
to show that Afghans who have more confidence in the government have a lower desire to leave the country.

The Asia Foundation is committed to closing data gaps to help advance informed policymaking. On
the ground, we continue to engage our local and regional partners in our core program areas of
governance and law, women’s empowerment, and education. While prospects for a sustainable
political settlement remain unclear, it is notable that the international community, working hand
and hand with Afghan partners, continues to show a dedication and commitment to development
efforts that improve the lives of the people of Afghanistan.

David D. Arnold
President, The Asia Foundation
November 2019



ACKNOWLEDGEMENTS

A Survey of the Afghan People is the product of numerous contributions from the partners and staff of
The Asia Foundation. The survey report was produced under the guidance of Afghanistan Country
Representative Abdullah Ahmadzai and led by a team of Afghan data analysts (Fahim Ahmad Yousufzai,
Mustafa Yadgari, Khadija Hayat, Sayed Rohullah Kazimi, Mohammad Sharih Shiwan, and Abdul Wali
Afghan), and graphic designer Sayed Rashid Sadat, working under the direction of Dr. Tabasum Akseer,
director of policy and research. Additional editorial and production support was provided by The Asia
Foundation’s Global Communications team and Washington, DC, office. The report was printed by
Rouge Communications in Delhi, India.

ACSOR-Surveys, a subsidiary of D3 systems, Inc., worked closely with the Foundation to conduct
all survey fieldwork. The Foundation is grateful for ACSOR’s facilitation of third-party monitoring
by Sayara Research, and for their commitment to quality-control best practices in one of the world’s
most challenging research environments. Special thanks are due to Managing Director Ashraf Salehi of
ACSOR and Sayara Research’s Haroon Rasheed for their professionalism and attention to detail. The
General Directorate for the Office of the Minister of Interior provided valuable assistance in securing
permission to conduct fieldwork, while the Afghan National Statistics and Information Authority
(formerly the Central Statistics Organization) provided population estimates used for the formulation
of survey weights.

The Asia Foundation thanks the United States Agency for International Development, the Australian
Department for Foreign Affairs and Trade, the United Kingdom Department for International
Development, and the German government’s Deutsche Gesellschaft fiir Internationale Zusammenarbeit
(GIZ) for their support for this survey and for Afghan research capacity.






EXECUTIVE SUMMARY

Afghanistan in 2019: A Survey of the Afghan People is The Asia Foundation’s fifteenth annual public
opinion survey in Afghanistan. The longest-running barometer of public opinion in Afghanistan, the
Survey has gathered the views of more than 129,800 Afghans since 2004, and provides a longitudinal
portrait of evolving public perceptions of national mood; security; the economy; service delivery;
governance; political participation, including elections and peace and reconciliation with the Taliban;

access to media; the role of women; and migration.

A key indicator for the Survey over time has been whether Afghans are optimistic or pessimistic about
the country’s direction. Findings reveal the impact that peace talks have had on optimism in the country.
While optimism in 2018, at 32.8%, was effectively unchanged from 2017, Afghans this year report a
slightly higher level of optimism, with 36.1% of respondents saying the country is going in the right
direction, and in explaining reasons for their optimism, those who say “peace / end of war” has increased
notably from 16.4% to 26.3% this year.

The longest-running barometer of public opinion in Afghanistan, the
Survey has gathered the views of more than 129,800 Afghans since 2004.

A national sample of 17,812 Afghan respondents aged 18 years and above were surveyed face-to-face
across all 34 provinces from July 11 to August 7, 2019. A team of 1,279 enumerators (604 females, 675
males) and 35 field supervisors conducted the fieldwork. The sample is 51% male and 49% female, 18%
from urban households and 82% from rural households, and weighted to be gender balanced (50:50)
and nationally representative (75.1% rural, 24.9% urban) using the most recent 2018-2019 population
data from the National Statistics and Information Authority (NSIA). This year’s margin of error at the
95% confidence interval with p=.5 is +1.16% based on a design effect estimate of 2.475.

Of the respondents, 15,930 (89%) were randomly selected, while 1,882 (11%) were the subject of
“intercept” interviews, which are conducted with individuals who live in inaccessible areas but are not
randomly selected. All data presented in the report represents the 15,930 randomly selected individuals
unless otherwise indicated.

As in previous years, The Asia Foundation’s longstanding research partner, the Afghan Center for
Socio-Economic and Opinion Research (ACSOR) conducted the fieldwork for this project, while its
parent company, D3 Systems, Inc., provided analytical and methodological support. Since 2013, Sayara
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Research has led the third-party verification of the fieldwork, a best practice for survey rsearch in
challenging environments. Additional quality-control measures were implemented at every step of the
process by The Asia Foundation and its partners to ensure methodological consistency for longitudinal
comparisons. In total, 36% of interviews were subject to some form of back-check or quality control.
Together with its partners, the Foundation is committed to quality-control processes guided by
principles of validity and reliability. The survey data is publicly available for further analysis at htep://
asiafoundation.org/afghansurvey.

Every year, new questions are added following feedback from key stakeholders and users of the Survey.
Given the importance of peace, elections, and reconciliation this year, questions were added to further
explore Afghan attitudes towards these critical matters. On peace talks, new questions this year ask
Afghans whether or not they are aware of efforts to negotiate peace with the Taliban, whether they
support or oppose such efforts, and whether they feel sufficiently represented in the talks. Afghans who
oppose peace talks are asked why. Other new questions probe their intention to vote (or reasons not to
vote), their criteria for an ideal president, and their policy priorities for a president they would vote for.

A set of questions ask Afghans what they might be willing to sacrifice to reach a peace deal, including the
constitution, democratic elections, freedom of speech, freedom of the press, a strong central government,
the current court and judicial system, women’s rights, equality between groups, the presence of foreign
military forces, and foreign economic assistance. Afghans are also asked whom they most trust to defend
their needs and interests at the negotiating table.

Education continues to be a priority for Afghanistan and a major problem for Afghan women, and this
year we ask Afghans whether they have any school-age children, whether those children attend school,
and if not, why not. And finally, acknowledging the growing impact of social media and the internet, we
ask Afghans what their main uses of the internet are.

An in-depth discussion of the Survey methodology is provided in appendix 1. The sample demographic
is provided in appendix 2, and the entire Survey questionnaire can be found in appendix 3.

NATIONAL MOOD

DIRECTION OF THE COUNTRY. This year, the proportion of Afghans who say the country is
moving in the right direction has increased.

Optimism about the nation’s direction was at its highest in 2013, before declining, year by year, to an
all-time low in 2016 over concerns about the economy, difficult elections, and the efects of radical
reductions in foreign troops. This year, 36.1% of respondents say the country is going in the right
direction, up from 32.8% last year, while 58.2% say the country is going in the wrong direction, down
slightly from 61.3% in 2018.
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REASONS FOR OPTIMISM. Afghans who say the country is moving in the right direction cite improved
security (55.7%, up from 51.8% in 2018), and reconstruction/rebuilding/infrastructure at 48.6% (close
to last year’s 47.9%). For ease of interpretation and reporting, the open-ended responses to this question
are consolidated into themes, aggregated among those who cite improved security (55.7%) are those
who specifically say “peace / end of the war” 26.3%, a significant increase from 16.4% in 2018 and the
second most frequent response overall after “reconstruction” (32.1%). Some 24.2% cite improvements
in governance, down from 28.8% in 2018, while 14.0% cite improved rights for women, up from
11.7% in 2018, and 14.2% cite economic improvement, up from 11.2% in 2018.

REASONS FOR PESSIMISM. Afghans who say the country is moving in the wrong direction point
to insecurity/crime (74.7%), the economy (41.5%), and the state of governance (31.1%). Lack of
infrastructure/services (7.2%), foreign intervention (6.6%), and injustice / human rights concerns

(4.6%) are also reasons given.

LOCAL MOOD. In addition to asking about problems, the Survey asks respondents what is going well in
their local area. Respondents this year are most likely to point to infrastructure improvements (38.3%),
followed by agricultural development (23.2%), educational opportunities (18.5%), improved security
(12.3%), and public services (9.6%). This year, 15.2% of respondents say that nothing is going well in
their local area, and 6.2% say they don’t know.

BIGGEST PROBLEMS IN THE LOCAL AREA. Respondents are also asked to name the biggest problems in
their area. Responses include lack of utilities / public services (39.6%), lack of employment opportunities
(32.7%), insecurity/crime (35.9%), lack of infrastructure (21.0%), economic issues (18.3%), lack of
educational opportunities (10.3%), and governance/justice issues (7.2%). Insecurity/crime has risen
4 percentage points this year after a four-year plateau, while lack of utilities has dropped 5 percentage

points.

BIGGEST PROBLEMS FACING WOMEN. Respondents are most likely to say that lack of educational
opportunities is the biggest problem facing women (43.2%), followed by lack of rights (34.1%), lack
of employment opportunities (24.1%), violence (18.1%), lack of services (13.7%), and economic
concerns (9.6%).

BIGGEST PROBLEMS FACING YOUTH. In 2019, lack of employment opportunities is by far the most-
cited issue (72.0%), followed by lack of educational opportunities (38.5%), personal/mental health
issues (18.5%), economic concerns (14.6%), and violence/insecurity (9.1%).

SECURITY

FEAR FOR PERSONAL SAFETY. This year, 74.5% of respondents say that they always, often, or sometimes
fear for their personal safety. This represents an increase of over 3 percentage points since 2018 (71.1%)

and a new high for the Survey. Fear for personal safety has risen every year since 2012, when it stood at
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48.2%. Looking beyond the recent year-on-year increases, the 2019 figure represents an almost 100%
increase from the first time the question was asked, in 2006 (39.6%), and a sizeable increase from
2012, when fear for personal safety was at its third-lowest point (48.2%). Fear while participating in
an election is also at its highest recorded level (63.3%). This fear has increased by more than 50% since
the question was first asked, in 2006 (41.1%), and it is representative of a longitudinal trend of rising
fear and insecurity across much of the country. Increased fear is not restricted to elections: the number
of respondents who report some or a lot of fear while participating in a demonstration has also reached
its highest level ever, 75.2%, roughly a 25% increase over 2006 (60.6%). Fear when encountering
the Taliban (93.1%) is nearly the same as in 2018 (93.6%), as is fear when encountering ISIS/Daesh
(95.0% in 2019, 94.9% in 2018).

CRIME AND VIOLENCE. The number of respondents who say that they or someone in their family
suffered from violence or some criminal act in the past year saw a negligible decrease, from 18.6% in
2018 to 17.7% this year. By gender, males (18.3%) are marginally more likely to have suffered from
violence or crime than females (17.1%).

By type, physical attacks or beatings are the most commonly reported criminal acts (36.0%), down
5 percentage points from 2018. Both urban and rural respondents are 5 points less likely to have
experienced violence or crime in 2019 than in 2018 (urban, 36.8% vs. 42.1%; rural, 32.3% vs. 37.4%).
Physical attacks or beatings are the most common answer among both males (37.8%) and females
(34.1%), although for both, the figures are lower than 2018.

PERCEPTIONS OF THE AFGHAN NATIONAL DEFENSE AND SECURITY FORCES. When respondents
consider who provides security in their local area, a majority of 58.4% cite the Afghan National Police
(ANDP), an 11-point decline from 2018 (68.9%). Respondents in urban areas (79.2%) are more likely to
name the AND than those in rural areas (51.3%). Respondents in Nimroz (91.1%) and Kabul (85.6%)
are most likely to name the ANP as the local security provider, while respondents in Sar-e-Pul (30.5%)
are least likely.

The number of respondents who strongly agree that the ANP helps improve security in Afghanistan
is at its lowest recorded level, 36.4%, down from 39.3% in 2018 and approximately 25% lower than
2007, when the question was first asked. The number of respondents who would strongly or somewhat
agree with a family member’s decision to join the ANP has risen by 3 percentage points, to 73.4%.
Respondents in rural areas (74.4%) are marginally more likely to agree with such a decision than those
in urban areas (70.3%).

Perceptions of the Afghan National Army (ANA) remain broadly similar to 2018, with a negligible
increase in those saying the ANA is improving (57.5%, up from 56.9% in 2018). There are also minimal
changes from 2018 in those saying the ANA helps to improve security (53.4% strongly agree), while the
percentage who say the ANA protects civilians stands at 51.8%. A slight increase can be seen in those
who say the ANA is honest and fair, from 58.3% in 2018 to 59.7% in 2019.
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GROUPS THAT POSE A SECURITY THREAT. The number of Afghans who say that a group poses a threat
to the security of their local area (36.4%) is almost identical to 2018 (35.8%). In an open-ended follow-
up asking which group poses a threat, the Taliban continue to be the top response, at 68.9%. The
Taliban are seen as more of a threat in rural areas (75.9%) than urban (37.2%). A 50% increase is noted,
however, in those who cite criminals/thieves as a threat to the local area, from 24.9% in 2018 to 37.6%
in 2019. The number of respondents who cite Daesh/ISIS as a local security threat has decreased by 4
percentage points, to 12.4%, which reflects the diminished capabilities of that group.

This year, the proportion who say they have no sympathy with the Taliban has grown by almost 3
percentage points, from 82.4% in 2018 to 85.1% this year. The proportion of respondents who have a
lot or a little sympathy for the Taliban is 13.4%, similar to 2018. But among respondents who express
sympathy for the Taliban, the proportion who say they don’t know why they feel this sympathy has
increased four-fold, from 6.2% in 2018 to 28.6% in 2019.

PEACE AND RECONCILIATION. Some 64.0% of those surveyed say reconciliation with the Taliban is
possible, a 10 percentage point increase over 2018 (53.5%). Males (69.6%) are more optimistic than
females (58.5%) by more than 10 points. Increased media coverage of the U.S.-Taliban peace talks
have raised public awareness of the talks, as reflected in a new question this year that shows 77.4% of
respondents overall are aware of efforts to negotiate with the Taliban. A new question in 2019 gauges
Afghan support for efforts to negotiate peace with the Taliban. This year, the proportion of people who
strongly or somewhat support these efforts stands at 88.7%.

Despite high levels of unemployment and poor economic conditions, the proportion of Afghans who
strongly or somewhat agree that antigovernment elements (AGEs) considering reintegration should be
given government assistance, jobs, and housing has risen 12 percentage points, from 68.7% in 2018 to
81.0% this year.

ECONOMIC GROWTH AND EMPLOYMENT

PERCEPTIONS OF THE ECONOMY. The Survey finds that people remain deeply concerned about
their household economy. Of the 58.2% of Afghans surveyed who say that the country is going in
the wrong direction, 26.6% cite unemployment, 12.8% cite the bad economy, and 4.2% cite high
prices. More than three-quarters of respondents (77.7%) perceive economic difficulties to be the
biggest problem facing youth,' and this is consistent regardless of gender or place of residence.

HOUSEHOLD ECONOMIC SITUATION. This year, 54.9% of respondents say the employment
opportunities for their households have worsened, similar to last year (57.2%). There is some variation
by place of residence: 63.6% of urban residents say the employment opportunities for their households
have declined, compared to 52.0% of rural residents. This year, 31.1% of respondents say that the
financial situation of their household has worsened, compared to 34.1% last year, while 47.9% say
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their situation has remained the same. Intuitively, when employment opportunities improve, household
finances should also get better and vice versa, and this is indeed reflected in the data.

EMPLOYMENT. The Survey doesn’t attempt to determine the official unemployment rate for the country.
This is done by the NSIA. The Survey does, however, ask respondents if they earn money through some
activity, in order to measure their involvement in the economy and how it impacts perceptions.

Overall, 45.9% of respondents this year say they are involved in an activity that generates money,
similar to 46.3% last year. Across all age groups, income earning is least common among 18- to
25-year-olds (36.2%)—presumably because they are students or lack job skills—and those of age 75
or above (36.1%). Generating an income is more common among respondents aged 26 to 65 years,
more than half of whom (50.2%) say they earn income. Lack of a social safety net in the country

adds further pressure to the job market.

WOMEN AND THE ECONOMY. When the Survey of the Afghan People asks respondents about the major
problems faced by women, unemployment (23.9%) is a key concern, followed by domestic violence
(16.9%), lack of women’s rights (13.5%), forced marriage (12.2%), and poverty (8.7%). This holds true
when the data is disaggregated by rural or urban place of residence, age, or gender.

Fewer than one-fifth of respondents, 18.6%, say that female members of their family contribute to
household income, slightly down from 19.1% last year and 20.0% the year before. By place of residence,
86.5% of urban respondents and 79.6% of rural respondents say female members of the family do not
contribute to household income.

HOUSEHOLD ASSETS. Information about household assets and how their ownership is allocated is
useful in understanding people’s living conditions. This year, 69.3% of respondents say their houschold
owns at least one TV, a number that has gradually increased over the years. Respondents in urban areas,
where electricity is more available, are more likely to own a TV than rural respondents (91.0% vs.
61.9%), but this rural-urban gap has declined over time. The five-year average rate of TV ownership for
2007-2011 was 28.2% in rural areas and 81.9% in urban areas. The five-year average for 2015-2019
has increased to 58.3% in rural areas and 89.5% in urban areas.

HOUSEHOLD INCOME. Each year, respondents are asked to estimate their monthly household income.
In 2019, 23.9% of respondents report an income of less than AFN 5,000 per month, 65.8% have an
income of AFN 5,001-20,000 per month, and 9.0% have an income greater than AFN 20,000 per
month.? The higher income groups have been growing over the years, while the lowest income group
has been steadily shrinking.

20 AFGHANISTAN IN 2019



DEVELOPMENT AND SERVICE DELIVERY

ELECTRICITY SUPPLY. The public’s perception of the nation’s electricity supply has improved slightly,
with 20.2% of respondents reporting that the situation has gotten better, up from 16.4% in 2018.

The source of electricity differs depending on demographic characteristics. The vast majority of urban
respondents (90.9%) get their power from the grid, while over half (53.0%) of rural respondents get
their power from solar panels and 27.7% get their power from the grid. Some 7.1% of rural respondents
report that they have no household electricity, compared to 0.9% of urban respondents.

NUTRITION AND ACCESS TO HEALTHCARE. The Survey asks respondents about the quality of food in
their diet and whether it has improved since last year. At the national level, 18.4% of Afghans report
better diets in 2019. This number is slightly better than 2018 (17.1%), although it falls far below the
2007 figure (31.6%). In 2019, 51.5% of Afghans say the quality of their diet has remained the same,
while 29.7% report that it is worse than last year. The percentage of Afghans who say their household’s
health and well-being have declined in the past 12 months has gradually increased, from 11.2% in 2007
to 24.6% in 2019, while 22.2% say their household’s health and well-being are better this year, and
52.6% say they are unchanged.

In recent rounds, the Survey has asked respondents about their access to clean drinking water at the
household level. Nationally, 23.8% of respondents in 2019 report that access to clean drinking water
has improved in the past 12 months, 47.9% say it has remained the same, and 27.9% report that it has
worsened. These figures have improved since 2018, when 18.6% said it was better and 37.2% said that

it was worse.

EDUCATION. In 2019, 23.2% of Afghan respondents report that the quality of school services has
improved, while 53.5% think it has stayed the same and 22.7% say it has worsened. Urban respondents
are more likely than rural respondents to report an improvement (28.8% vs. 21.3%).

The 2019 Survey asks respondents additional questions regarding the number of male and female
school-age children in the household and whether they attend school. Some 77.6% of households have
school-age girls, and 83.3% have school-age boys. As to whether these children attend school, Survey
results reveal that girls are less likely to attend than boys. Of the 5.8% of respondents whose boys do not
attend school, more than one-third cite work as the reason (37.7%). And of the 14.9% who do not send
their girls to school, 19.9% say their girls do not need education.

AWARENESS OF DEVELOPMENT PROJECTS. In 2019, respondents are most likely to be aware of
the reconstruction or building of roads or bridges in their area (37.8%), followed by the building of
new mosques (29.8%), drinking-water projects (29.3%), agricultural programs (25.5%), healthcare
(24.6%). The largest jump in awareness is for drinking-water projects, which increased from 24.2% in
2018 to 29.3% in 2019.
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GOVERNANCE

SATISFACTION WITH GOVERNMENT PERFORMANCE. Satisfaction with the performance of different
levels of the Afghan government has increased continuously over the last five years. Around two-thirds
of Afghans in 2019 (65.7%) believe that the National Unity Government (NUG) is doing a good job
(20.1% very good, 45.6% somewhat good), a 6-point increase from 2018 (59.6%) and a 9.5-point
increase from 2017 (56.2%). Satisfaction with the performance of provincial governments (64.5%) is

also higher than 2018 (61.3%).

On a related matter, the Survey asks Afghans how successful they think the government has been in
improving the living conditions of people in their area. More than half of respondents, 69.3%, say a
lictle or a lot, the highest level of confidence reported so far.

The relationship between confidence in one’s member of parliament and satisfaction with provincial
government and the relationship between level of fear and satisfaction with provincial government
remain consistent in 2019. Respondents who express “some” or “a lot” of confidence in their MPs are
more likely to say the provincial government is doing a good job (76.3%) than those who report “not
much” or “no confidence at all” (51.3%). And conversely, respondents who fear for their safety are less

likely to express satisfaction with provincial government.

CONFIDENCE IN PUBLIC INSTITUTIONS. Overall, confidence in governmental and nongovernmental
organizations has increased, with the exception of the Independent Election Commission, which has
seen confidence drop from 43.3% in 2018 to 42.3% in 2019. As in previous years, Afghans have the
most confidence in religious leaders (71.2%). Compared to 2018, confidence in MPs has gone up by
10.2 percentage points, from 42.3% in 2018 to 52.6% in 2019, the highest level so far. Confidence
in the following organizations has improved since last year: government ministers (up 6.1 percentage
points, to 44.4%), national NGOs (up 4.0 percentage points, to 53.3%), provincial councils (up 4.7
percentage points, to 55.6%) and international NGOs (up 4.9 percentage points, to 47.3%).

CORRUPTION. Overall, 81.5% of respondents in 2019 say corruption is a major problem in Afghanistan
as a whole, consistent with last year. At the same time, 15.6% say corruption is a minor problem, and
2.5% say corruption is not a problem at all.

Some 67.9% of Afghans surveyed say corruption is a major problem in their daily life, similar to 70.6%
in 2018. More than one-fifth of respondents, 23.1%, call corruption a minor problem, and 8.3% say
it is not a problem.

Respondents are asked how often they encounter corruption among various authorities and institutions,
and, depending on the institution, experiences of corruption vary.

A majority of respondents say they encountered corruption “in no cases” when dealing with the Afghan

National Police (57.6%), the Afghan National Army (67.9%), the judiciary/courts (45.2%), Da
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Afghanistan Breshna Sherkat (state-owned power supply company) (57.8%), hospitals/clinics (60.6%),
while applying for a job (50.8%), seeking admission to schools/university (67.9%), or while receiving
official documents from schools/universities (62.6%).

JUSTICE AND DISPUTE RESOLUTION. The Survey asks Afghans about their level of satisfaction with
the available dispute-resolution services. Some 16.6% of respondents say they are very satisfied with
dispute-resolution services, 52.3% say they are somewhat satisfied, 21.7% are somewhat dissatisfied,
and 8.2% are very dissatisfied, much as in 2018.

Among those Afghans who have used dispute-resolution services, 46.6% report taking their case to a
shuraljirga, 41.5% to state courts, and 25.2% to the Huquq Department. Urban respondents are more
likely to use a state court (52.2%) or the Huquq Department (30.2%) to resolve their disputes, while
rural respondents are more likely to use a local shura/jirga (48.0%).

Afghans are asked their opinion of the dispute-resolution institutions they use. Similarly to previous
years, 81.2% of Afghans say that local shuras/jirgas are fair and trusted, 74.4% say they follow local
norms and values, 74.2% say they are effective at delivering justice, and 73.2% say local shuras/jirgas
resolve cases quickly and efficiently—all much higher proportions than users of the Huquq Department
or the state courts.

As in 2018, the most common cases taken to dispute resolution are disputes over land (49.2%), family
problems (17.8%), property other than land (11.4%), commercial disputes (8.5%), traffic accidents
(8.2%), and divorce (2.9%).

POLITICAL PARTICIPATION

POLITICS AND RELIGION. This year, 57.4% of respondents say that religious leaders should be consulted
in politics. This is a decline of almost 3 percentage points from 2018 and the second-lowest figure since
the Survey first asked this question, in 2006. Some 40.0% say that religious leaders should not be
involved in politics, an increase of almost 2.3 percentage points over 2018 and the second-highest figure
since the Survey first asked this question, in 2006.

EXERCISING BASIC POLITICAL FREEDOMS. The number of people who report some or a lot of fear
while voting is now at 63.3%, its highest level ever. While this is a small increase over 2018 (62.4%), it
is 22 percentage points higher than 2006, when the question was first asked. The number of people who
report no fear while voting is at its lowest recorded level (36.4%), 21 percentage points below 2006,
when the figure was at its highest (57.0%) and when the question was first asked.

When asked about levels of fear when running for public office, the number of respondents who say
they would have no fear is 26.5%, a 4 percentage point increase over 2018 (22.4%) and the most since

2013 (38.6%).
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Fear while participating in a demonstration is now at its highest level ever, 75.2%, which is up 14.7
percentage points over 2006 (60.6%).

DEMOCRACY. More than half of Afghans, 65.1%, are either very or somewhat satisfied with the
way democracy works in Afghanistan. This represents a 3.7 percentage point increase over 2018. It
should be noted that presidential elections had not taken place yet before the 2019 Survey, and in 2018
parliamentary elections had not taken place, however, for 2019, respondents have the parliamentary
elections to refer back to when considering if they feel democracy works.

A majority of Afghans (57.9%) continue to believe that it is safe to publicly criticize the government,
up from 55.6% in 2018.

ABILITY TO INFLUENCE LOCAL GOVERNMENT DECISIONS. The number ofAfghans who believe that
they can have some or alot of influence over local (district/provincial) government decisions has increased
since 2018, from 52.9% to 54.2%. This is the second-highest figure in Swrvey history, exceeded
only in 2014 (55.9%), and it continues the trend of year-on-year increases since 2016.

Longitudinal trends identified in the Survey suggest that a person’s socioeconomic status correlates with
their support for democracy. Respondents who say that their household financial situation has improved
are more likely to be satisfied with democracy (76.1%) than those who say their financial situation
has gotten worse (55.2%). There are also longitudinal trends correlating confidence in government

ministries with satisfaction with democracy.

ELECTIONS. Among Survey respondents, 58.6% say that they voted in the parliamentary election. More
males (66.9%) claim to have voted than females (50.3%). When respondents who did not vote are asked
why, the predominant answers are insecurity (30.2%), fraud (20.1%), “it’s not beneficial” (18.7%), and
injustice (16.0%). During fieldwork for the 2019 Survey, a majority of Afghans (80.9%) were aware of
the upcoming presidential elections. Awareness is higher among males (85.7%) than females (76.1%).
Figures for awareness among rural/urban respondents are similar to 2018. Television is by far the biggest
source of election information (55.5%), with radio a distant second (22.9%).

FREE AND FAIR ELECTIONS. A majority of Afghans (50.4%) say that fraud undermines free and fair
elections, followed by corruption (14.9%) and insecurity (9.0%). Public expressions of concern over
electoral fraud, corruption, and mismanagement, however, do not seem to have altered Afghans’

assessment of elections: there has been no change over the last year in the number of Afghans who
believe that the next elections will be free and fair—52.4% in 2018; 52.3% in 2019.

DECISION TO VOTE. The Survey asks respondents whether they have registered to vote in the elections.
The number of Afghans who say they have registered to vote this year (75.1%) is up by 7 percentage points
from 2018 (67.6%). While respondents who believe elections are not free and fair most commonly cite
fraud as the reason, those who say they are not going to vote point first to insecurity (34.0%), followed

by “it’s not beneficial” (16.6%) and fraud (16.0%).
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Roughly 65.0% say they probably or definitely would not vote for (a) a president who would accept a
peace agreement with the Taliban even if women were no longer allowed to go to school (65.6%), (b)
a president who would accept a peace agreement with the Taliban even if women could no longer work
outside the home (65.0%), or (c) a president who 